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To truly connect with people on a We also wanted to understand what
cultural level, we need to understand role, if any, brands should play in
identity and diversity among a culture

broader audience
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Richness of
Self-ldentity

KEY FINDINGS

People define themselves based on a
1 variety of factors key elements of identit
are race, ethnicity, language, and family

choice and can include a combination of
heritage and culture

2 Richness of identity today revolves arour

People have a strong desire to learn abo
3 other cultures. Marketers should be cultu
curators and culture embracers
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ldentity Today Offers
the Freedom to Choose
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AGE GROUP
OCCUPATION
CLASS STATUS
DISABILITY
GENDER IDENTIFICATION
LANGUAGE(S)
NATIONALITY
REGION
PHYSICAL ABILITIES
COGNITIVE ABILITIES
POLITICAL VIEWS
RACE/ETHNICITY
RELIGION/SPIRITUALITY
SEXUAL ORIENTATION
HOBBIES
CULTURAL TRADITIONS
EDUCATIONAL BACKGROUND
HEALTH STATUS
MY FAMILY

etc.




